
 

 

 

 
 

 

 

 

RESULTS ACHIEVED 

75% 38% 73% 
Increase in 
MoM Sales 

Decrease in 
CPS 

Increase in 
MoM Sale 
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ABOUT CLIENT 
 

Alphard Golf is a USA-based 

company. They have an 

online store of Club Booster 

V2. It will help turns your 

manual push Golf cart into 

a remote-controlled 

motorized electric 

golf caddy. 

 

CHALLENGES 
 

 No Social Media Presence 

Identifying Targeted 

Audiences 

Messaging & Tone 
 
 

OBJECTIVES 

Brand Awareness 

Increase Sale 

Increase Returns on Ad Spend (ROAS) 

Grow An Audience Base 
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STRATEGY 
 
 

In our initial client discussion and 

market research helped us pinpoint 

our target audience's age group 

(30+). The initial campaign was to 

collect as much data as possible so 

that we pull out insights and launch 

a more refined and focused 

campaign. 
 
 

Once our conversion campaign collected 4 weeks of 

engagement data, we noticed that majority (70%) of 

purchases had come from 'Men' 
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STRATEGY 

Device breakup data revealed that reach and results are 
way better on mobile devices as compared to Desktop, see 
the data the below: 

 

Based on 4 weeks of data, we launched a more focused 

campaign targeting "Men" of the age group 45+ and started 

showing ads to them on mobile-only placement. 
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TOP PERFORMED ADS 
 

          

 

 

 

 

 

 

 

 

 

    

         CAMPAIGNS PERFORMANCE  

 


