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Since 1991, Paradise Galleries has 
been a leader in bringing the magic of 
award winning dolls to collectors 
around the world. We are dedicated 
to offering you the most irresistable 
and innovative artistic treasures from 
the world's premiere artists and 
designers. Our passion at Paradise 
Galleries is to create dolls that stir 
you spirit, warm your heart, and 
nurture your soul. It gives us great joy 
to know that our dolls bring happiness to homes around the 
world. Our design team in southern California draws upon 
inspiration from family, friendships, love, daily life, childhood 
memories, and a sense of fun to capture the goodness and 
beauty in life's moments. We work together with sculptors & 
designers from all over the world to create the perfect doll. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

CHALLENGES 

 
Increase brand recognition 

No Social Media Presence 

Increase conversions on  

Messaging & Tone 

Increase ROI 
 
 



 

 

SOLUTION 
 

To improve brand recognition, I run Brand Awareness & Page 

Campaigns and. As a result, we saw a substantial brand lift. 

During our initial analysis, I learned that most of the 

engagement was coming from Both Male and Female 

audience (age group 25-65+). It was crucial to segment those 

age range who are dropping off without taking any further action  

Once we had done with segmentation, I launched hyper-

targeted campaigns for each of their Products. We 

implemented a session recording tool to see how visitors 

were navigating the site so that we could fix those 

roadblocks. 

The next thing was to leverage a similar audience. Based on our 

learning, we launched a similar audience campaign with the ad 

copies that performed well in our last campaign. 



 

 
 
 
 
 

SOLUTION 
 

 

Once we had enough audience captured, we launched a 

robust re-marketing campaign to attain incremental Sales 

at a lower CPA. 
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