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Client’s Expectations & Campaign Brief 

To expand the website’s reach and extend the client base, Adora decided to get its website search 

engine optimized. They have also opted for Google and Facebook ads to get traffic/sales.

 
At Adora, we know you want to be a confident parent who nurtures your child with healthy 
and creative play. To do that, you need toys that will spark their imagination and support their 
development. The problem is, in our digital world, figuring out how to reduce screen time can 
be one of the most challenging parts of being a parent today.   
 
This is where Adora can help out. For 30 years, we've helped parents unplug their child's 
playtime by providing screen-free toys encouraging children to develop empathy and 
creativity. Your child's Adora toy will quickly become the one reached for at bedtime, 
squeezed when knees are scraped, and found at the heart of every special moment… 

 
https://www.adora.com 

 
 
 
 

http://www.adora.com/


 

 

Challenges 

When Adora.com approached me, they were completely low on traffic and impressions. 
They simply wanted great visibility through SERP rankings & more form submissions to 
increase the client base. As we know dental service is a very common niche and the major 
challenge was to rank the targeted Keywords on the 1st page of Google to gather more traffic to 
the website. 
 
The challenges for us were: - 

 
1. To target different locations 

2. It’s a very common niche so the competition was quite high 

3. Content was not optimized 
 
 

The Solution 
First, I researched keywords according to their searches & competition I selected long-tail 
location-based keywords so that I could target that specific area. 

During the first week of my SEO plan, I worked on the On-Page SEO issues. In which we 
modified the existing meta titles & meta descriptions to make the website appearance good and 
SEO friendly. I also modified the website content to make it keyword oriented. 

After finishing the On-page issues, I started working on the Off-Page SEO, in which I started 
working on getting quality backlinks from high-authority websites. We started getting the results in 
the first two weeks of submission, I saw the number of clicks has also started increasing in the 
Google Webmaster and there is improvement in the Google Analytics stats. It’s been a year and 
now most of the keywords are ranking in 1st position on the SERP. 

Using a combination of on-site SEO activities and constant on-site 
improvements, I saw a steady rise in the organic traffic coming to the 

website. 

Over three months ( Oct 2023 - Dec 2024). 

We witnessed a 2.5x increase in organic traffic. 



 

 

 

Traffic Before SEO Campaign June 2023 
 

 
Traffic After SEO Campaign till September 2024  

 

 

- 5x Increase in Clicks 

- 3.5x Increase in Impressions 



 

 

Keyword’s Latest Ranking Results 
 

Keyword: doll toys and accessories 
Position: #1 on Google.com 

 
 

Keyword: machine washable toys dolls 
Position: #1 on Google.com 

 



 

 
 
 

Keyword: amazing dolls & accessories 

Position: #1 on Google.com 
 

 

 
Keyword: color changing doll toys 

Position: #1 on Google.com 
 



 

 
 

    Thank you  
 
    You can connect me through 

      Email: auditseoexperts@gmail.com 

      WhatsApp: +91-9115144232 

Portfolio: https://webuiexpert.github.io/raj-gorai/ 
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